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ABSTRACT
Entrepreneurship has positioned itself as one of the main goals of both public
and private agencies. This topic has been linked to urban areas population,
marginalizing different groups and sectors, including the inhabitants of the
rural areas have been included, which, usually considered by their lower
income and social welfare, due to their inability to access sources of
employment and services. Then, this research parts from a theoretical
review of rural entrepreneurship and subsequently, explores the results
from the application of a research instrument, focused on the perception of
a group of rural tourism entrepreneurs was measured about the scope of
their projects, pointing out the faced barriers and the gains that have been
produced in their communities.
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I. INTRODUCTION
The global economic panorama at the beginning of the
twenty-first century has shown a marked restriction of the
labor market, which complicates the insertion of the
economically active or qualified population to obtain a formal
job; In addition to the above, [1] mentions that not only is the
shortage of jobs worrisome but also the degradation of the
conditions offered to its occupants since in 2018, close to 3.3
million employees worldwide experience losses in their level
of material well-being, financial security, equal opportunities
and therefore, of the conditions that allow increasing their
human development. In other words, more and more
individuals enter the labor market under conditions that do
not allow them to improve their living conditions but rather
offer their skills in exchange for unattractive, poorly paid jobs
with little or no social guarantees. To reverse this marked
negative trend in the international context, [2] highlight the
importance of productive development policies (PDP) to take
advantage of technological change and thus achieve inserting
Latin America into the model of the economy of innovation
and knowledge. In addition, the need to incorporate the
emerging needs of the different productive sectors into the
plans of the educational system is highlighted, promoting the
DOI: http://dx.doi.org/10.24018/ejbmr.2021.6.2.800

development of competencies to reduce the gap between
labor supply and demand [2]. Similarly, [3] affirms that the
stabilization process of the global economy prevents
experiencing accelerated growth rates, which has caused an
increase in inequalities and a low generation of jobs,
therefore, the Sustainable Development Goals (SDGs)
consider that promoting economic growth, productivity and
innovation are tasks that must be prioritized globally, which
requires the design and implementation of effective policies
that promote the business culture and the entrepreneurial
spirit. However, the strategies to promote the entrepreneurial
spirit should not be generated in a homogeneous way, since
they must respond to specific needs of the region or of the
interest groups. For this reason, it is common to find policies
in favor of entrepreneurship in rural and urban areas, or aimed
at supporting specific groups such as women, the elderly,
immigrants, among others. Regarding the classification of
entrepreneurship by type of area, [4] affirm that social
entrepreneurship represents a viable option for the rural
environment, which is characterized by a series of social
imbalances, little competitiveness in business and scarce
supply. In addition to the above, the [5] highlights that
poverty within the rural sphere in Latin America increased by
two million individuals, a situation that had not been
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registered during the last ten years. In addition, it emphasizes
that between 2014 and 2016, the population indicators in
poverty and extreme poverty grew in the region, reaching
levels of 48.6% and 22.5%, respectively.
Furthermore, the study of rural entrepreneurship is linked
to the issue of development or well-being of rural areas or
communities; In this sense, [6] at the end of the twentieth
century mentioned the close relationship between rural
development and the entrepreneurial spirit and, especially,
the importance of entrepreneurs as agents of change, capable
of promoting the development of less favored areas.
Likewise, [6] highlights the interest that at that time aroused
the creation of rural companies given their ability to generate
jobs and thus boost the local economy and boost social
welfare. In this way, the role that entrepreneurship plays in
rural communities is observed, acquiring a strategic role as a
mechanism to promote development. However, for this
scenario to be viable, the participation of the State, the private
sector and educational institutions is required, so that
effective strategies can be designed in favor of these ends. In
addition to the above, [7] address this issue from the
perspective of the tourism sector, for which they affirm that
entrepreneurs play an important role in the maintenance of
rural tourism and the formulation of sustainable strategies,
being the engine of local development These premises
acquire special interest in the Mexican context, considering
that, as mentioned by [8], the tourism sector contributes 8.8%
of the gross domestic product (GDP) of our country, produces
about 4 million direct jobs and generates a favorable balance
in the sector balance above 11,000 million US dollars.
However, it also highlights that, despite the dynamism of the
Mexican tourism sector, in the five main states in this area
about 27% of its inhabitants are in a situation of poverty,
which leads to another series of evils or lags in education,
health and employment. In addition, this adverse scenario
extends to the conditions of the homes of these individuals,
which lack or have deficient basic services or do not have
sufficient economic resources to satisfy their food needs [8].
Based on the above, the objective of this work is to analyze
the effect of tourism projects developed by a group of rural
entrepreneurs, to investigate their impact on the local
economy and community well-being.

II. RESEARCH METHODS
A. Methodology
This is a mixed exploratory study, since it addresses a
subject that has been scarcely reviewed in the context of the
State of Veracruz de Ignacio de la Llave (Mexico) based on
quantitative and qualitative research techniques; For this
reason, it begins with a review of specialized literature on
rural entrepreneurship with emphasis on the tourism field;
then, a research instrument was applied to a group of rural
tourism entrepreneurs, in order to identify the scope of their
projects, as well as their perception of the development of this
issue in the national context.
B. Theoretical Framework
As mentioned by [9], establishing a uniform concept of
rural entrepreneurship is still an objective to be achieved
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since it is subject to the geographical and legal characteristics
of a country or region, although it is possible to point out
some of its characteristics, among the that highlight their
dynamism and involvement in various activities, which go
beyond agriculture, which generate self-employment projects
in areas where jobs are scarce. However, [9] also associates
rural entrepreneurship with the emergence of new companies
with a low level of innovation, which are linked to the concept
of entrepreneurship out of necessity. Similarly, [10] points
out that rural areas still face challenges that require the special
attention of policy makers. Thus, three specific concerns are
identified. First, job opportunities in primary industries are
declining; second, the emigration of young people, together
with the immigration of retirees in some places, has produced
a significant aging of the population; and finally, most rural
areas have difficulties in supplying infrastructure and
producer services and investments to support economic
development, which is why entrepreneurs have difficulties in
starting businesses in the area.
In addition to the above, [11] highlight that tourism
represents a mechanism to boost the local economy, since it
can trigger the emergence of production chains by involving
companies that provide inputs or services necessary for
tourism services, underpinning job creation. Similarly, [12]
point to rural entrepreneurs as key agents for the generation
of jobs and wealth, for which the promotion of an
entrepreneurial culture together with programs to fight
poverty and creation of jobs are pillars within the
communities. On the other hand, [13] point out the difference
between the concepts of “entrepreneurship in the rural
environment”
and
“Rural
entrepreneur”
(rural
entrepreneurship); The first includes those for-profit
activities, a low level of community involvement and that
take advantage of market opportunities, while the second
reflects an activity that takes advantage of local resources to
generate medium to long-term links, which are more beyond
business. In addition, they suggest that rural entrepreneurs
could keep their companies operating in the place even when
the benefits were unattractive, unlike the first type where
mobility plays a transcendental role in search of the
maximum level of performance. However, it is emphasized
that both types are important and have a significant role in
rural development. Regarding the elements that encourage
the emergence of rural entrepreneurs, [14] points out that
despite the fact that there are a large number of variables that
affect the success of rural entrepreneurs, the degree of
academic training, the age and family environment;
Furthermore, he affirms that a high percentage of individuals
located in the range of 31 to 40 years of age decide to venture
into this field due to the lack of opportunities to obtain a job
or a source of income. In addition, [12] highlight three types
of factors: psychological, sociological, and economic.
Likewise, they emphasize the role of human qualities and the
need to improve levels of well-being as triggers for rural
entrepreneurship. Regarding human qualities, some of the
most important are the emergence of innovative ideas,
organizational capacity, and leadership. Also, environmental
conditions such as the ability to obtain physical capital,
financing, or the ease of creating businesses are important.
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C. Field Research
This In order to identify the perceptions of a group of rural
tourism entrepreneurs about the scope of their projects, an
instrument of 14 items evaluated with multiple choice
responses was applied, divided into three categories: general
aspects (items 1-4), project characteristics (items 5-10) and
socioeconomic impact (items 11-14). Regarding the sample
size, due to the scope of this study, the use of nonprobabilistic sampling by quotas was determined,
determining 10 entrepreneurs. Regarding the inclusion
criteria, only those entrepreneurs from the State of Veracruz
de Ignacio de la Llave (Mexico) were considered, who had an
activity directly related to the tourism sector and their scope
of operation was limited to the rural area, although they could
have some center of contact in urban areas.
D. Sources of Information
Data were obtained from questionnaires answered by
entrepreneurs through email. The response rate was 100%.

III. RESULTS
TABLE I: RESULTS
1
2
3
4

5

6

7
8
9

10

11

12

13

14

Item
Age (owner or majority partner)
18-30: 10%; 31-43: 50%; 44-56: 30%, 57 or more:10%
Sex (owner or majority partner)
Female: 40%; Male: 60%
Main activity
Services: 30%, Lodging: 30%, Food and beverages: 40%
Years in the market
1 or less: 20%; 2-3:20%; 4-5: 30%; 6-8:10%; 9-10: 10%;11 or
more: 10%
How did the project started?
Family (new creation): 30%; Family (succession): 20%; Own
initiative: 40%; Transference: 10%
What was the main reason behind the project?
Obtain a source of income: 40%; Contribute to the community:
30%; Improve the family income: 30%
What was the main source of financing?
Own: 40%; Family: 50%; Private banking: 10%
Did you develop a business plan?
Yes: 60%; No: 40%
Did you obtain any type of resource / training from the public or
private sector?
Yes: 30%, No: 70%
What has been the main obstacle to the development of the
project?
Obtain financing: 40%; Hiring the right staff: 30%; Positioning
the
company: 20%; Other: 10%
Without considering the owner, how many direct jobs has the
project generated?
1: 20%; 2 a 3: 30%; 4 a 5: 20%; 6 or more: 30%
Has the project benefited the emergence of other support
companies / activities?
Yes: 30%; No: 40%; I do not know: 30%
From your point of view, how do you rate the progress of your
project?
Significant: 10%; significant: 40%; neutral: 20%; insignificant:
20% Very significant: 10%
In your opinion, how would you evaluate the effect of your
project on the community?
Very significant: 10%; significant: 30%; neutral: 40%;
insignificant:
20% Very significant: 0%

Based on Table I, the important role that the family plays
in the projects are observed, since they contribute valuable
elements for their creation and financing; Furthermore, the
largest number of individuals claim to have developed a
business plan and not have had training from public or private
organizations. On the other hand, the main age range among
those surveyed was 31 to 43 years, representing 50% of the
sample. This result is similar to that reported by [14] who also
highlights the need for individuals to undertake to obtain a
source of income, a similar situation that was presented in this
research. In addition, the contribution of projects in the
generation of direct jobs is highlighted, since all respondents
indicated that at least one job has been created, which agrees
with the observations of [12]; however, a significant trend
towards the creation of production chains is not reflected
since 30% indicated they did not know if their company has
supported the emergence of other organizations or support
activities and another 40% stated that they have not
contributed in this aspect, which differs from the premises
presented by [11]. Together, the difficulty of entrepreneurs to
access financing for the correct operation of projects is
notable, although 40% affirmed that these have advanced
significantly and another 10% described the progress as very
significant. Similar figures were found when inquiring about
the impact of organizations on communities, highlighting the
fact that no entrepreneur claimed that it had been null.

IV. CONCLUSION
The development of this work allowed to address a littleexplored issue in the context of the State of Veracruz de
Ignacio de la Llave (Mexico), detecting a positive trend of
tourism entrepreneurship in rural areas, mainly in the creation
of direct jobs. However, it is necessary to investigate in
greater detail the effect of projects on the generation of
productive chains and their contribution to community wellbeing. Therefore, it is necessary to strengthen the research
instrument and then replicate this study in a larger sample, to
detect those factors that influence the success of rural tourism
entrepreneurs.
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